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BCM/M-23 14011
PRINCIPLES OF MARKETING

Paper–BC–205–(i)

Opt. (i)

Time : Three Hours] [Maximum Marks : 80

Note : Attempt five questions in all, slecting at least one but not

more than two questions from any units.

UNIT–I ( –I )

1. Describe the Nature and Scope of Marketing and give its

Importance as a business functions. (16)

2. What do you understand by Marketing Mix? Discuss various

Elements of Marketing Mix. (4+12=16)
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3. Explain Market Segmentation. Why do we Market

Segmentation? Explain the basis of Market Segmentation.

(16)

4. What are buyer's motives? Discuss various factors affecting

consumers's behaviour in Indian Context. (4+12=16)

UNIT–II ( –II )

5. Explain Consumer and Industrial Products. What are the

differences in the marketing of both types of Products?

(8+8=16)

6. "Packaging is an important Part of the Product offer''. Explain

and discuss why Packaging is the 5th 'P' in Marketing Mix?

(16)

P 

7. Explain Pricing Strategies used to determine the Price of a

New Product. (16)
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UNIT–III ( –III)

8. Define Promotion. Give the importance of Promotion Mix

in Marketing and factors influencing Promotion Mix.

(4+12=16)

9. Explain the factors determining the choice of Suitable

Channel of distribution. (16)

10. What do you understand by the Term 'Retailing''? What are

the various forms of retail organisation? Which forms is

Popular in India? (6+10=16)




