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BCM/M-23 14011

PRINCIPLES OF MARKETING
Paper-BC-205—(i)
Opt. (i)

Time : Three Hours] [Maximum Marks : 80

Note : Attempt five questions in all, slecting at least one but not

more than two questions from any units.
AT : TOF THE § W HU-U-HA Tk AN Afwan q I9A
IAd BT FKA YT T HiTC

UNIT-I (3&hmE-1)
1. Describe the Nature and Scope of Marketing and give its

Importance as a business functions. (16)

fauom & @WaE T & w1 guH hife, qem i
@ % ®1 H WS Hed H FARU

2. What do you understand by Marketing Mix? Discuss various
Elements of Marketing Mix. (4+12=16)

foqom fsor 9 o9 e wHEa 22 fawom famo w
fafq= qcdi i SAAT Hifed|
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Explain Market Segmentation. Why do we Market
Segmentation? Explain the basis of Market Segmentation.

(16)
TR faaferentor s 22 &9 aiR faufeeor s & 872
IR faufemor & smuR TRl

What are buyer's motives? Discuss various factors affecting
consumers's behaviour in Indian Context. (4+12=16)

SUHIRT & ILYT 1 27 ARG Hed H IUHIR HIEN i
JIfad e dITel deal i oAl HifST

UNIT-II (S&hTE-11)

Explain Consumer and Industrial Products. What are the

differences in the marketing of both types of Products?

I IS qUl TR IRl 1 SAREH Hiful |
T YRR ® SR & TIUE H e @ 8?7 SdEu
(8+8=16)

"Packaging is an important Part of the Product offer". Explain

and discuss why Packaging is the 5th 'P' in Marketing Mix?
(16)

“URfST TEIA IR T TF WU WO B €1 GRS

forqur fagor =61 digal P&Y 21 TEHT AT FITAT?

Explain Pricing Strategies used to determine the Price of a
New Product. (16)

TH U IOR & fau g &1 9 aet fafts ge
Gfa-Aifqai =1 =men Hifsw)
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10.

UNIT-III (ZehTE-111)
Define Promotion. Give the importance of Promotion Mix
in Marketing and factors influencing Promotion Mix.
(4+12=16)
TG 1 A HioW| Haga fagor =t fayom § qea
H qu TG AU H Yifad wH AT ql Hi AT

EAIELY

Explain the factors determining the choice of Suitable
Channel of distribution. (16)

3fea famor oM & 9@ &1 yWifad s 9 ac @i
AT IS

What do you understand by the Term 'Retailing"? What are
the various forms of retail organisation? Which forms is
Popular in India? (6+10=16)
TR MR Y MY 91 qHed 22 Hehd Hred & fafa=
®Y HA-Y T2 399 U ®H-T1 ®Y GG § o1fuw wfag 72
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