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BCM/A-19 21020

PRINCIPLES OF MARKETING
Paper : BC-205-(i)

Time : Three Hours] [Maximum Marks : 80

Note : Attempt five questions in all, selecting at least one question

but not more than two questions from any unit.
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UNIT-I (¥&T8-1)
What is Marketing? What are its objectives? Explain various
functions of Marketing. (2+4+10)
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Define Marketing Mix. Explain different factors affecting

Marketing Mix in detail. (4+12)
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What is Consumer Behaviour? What are the different
determinants of Consumer behaviour? Explain. (16)
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What is Market Segmentation? Explain its importance in
the field of Marketing. (16)
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UNIT-II (¥&T3-10)
Define Consumer products. Classify Consumer products and
give their major characteristics. (16)
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What is Brand? What are its essentials? Explain the
importance of Branding. (2+4+10)
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What is Product life-cycle? What are its features? How is
this concept useful for business? (16)
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UNIT-III (¥ehT8-I10)
What do you mean by Promotion Mix? Explain the main
components of Promotion Mix. (4+12)
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9. Define Distribution Channel. Explain its various types.
(4+12)
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10. What is Online Marketing? Explain its importance and
limitations. (16)
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