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PRINCIPLES OF MARKETING
Paper—BC-205 (I)

Time allowed : 3 hours] [Maximum marks : 80

Note :- Attempt five questions in all selecting at least
one question but not more than two questions from any
unit. - '
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Unit-1 (g%1-1)
1. What is meant by marketing? Discuss the nature and scope of
marketing. 16
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2. Define Marketing Concept. Explain different concept of
marketing. _ 16
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3. Whatdo you understand by Marketing Mix? Discuss various
elements of Marketing Mix. 16
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What is consumer behaviour? What are the different determinants

of consumer behaviour? 16
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Unit-11 (3%E-11)
What is packaging? Explain important functions and policies of
packaging. 16

YR @ 27 Wi 3 et eEb qwr HRE @ amen
I |

What is product life cycle? What are the stages in the product
life cycle of a product? . 16
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What are the factors lnﬂuencmg pricing policy? Explain the pricing
procedure. ; 16
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Unit-T11 (3%%-111)

8. Write a detailed note on methods of Sales promotion. 16
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9. Define physical distribution management. Discuss the decision
areas in the management of physical distribution.
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10. What is online Marketing? Explain its advantages and
limitations. 16
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