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BCIU/A-18
PRINCIPLES OF MARKETING

Paper-BC-2OS (t)
Time allowed : 3 hoursl [Maximum marks : 80

Note:- Attempt ftve questions in all selecttng at least
one question but not more than hto questions from any
unit-

qlz:- fufr fi wl * +s il 6q (6'dfr-r atfuwq d yfi {rt gs,

go fn net dfuqr

unit_r(q6r+r)

I . What is meant by marketing? Discuss the nature and scope of
m*etin& 16

Bqsrc t flr oftcrq ti Aqqq m trtfr dw 8-* mr ffi
dHq r

2. Define Marketing Concept. Explain different concept of
nra*eting. 16

hqsn f{qm fr qrem qtr E{qq + hfi-j{ M ff qrqr
d&cr

What do you understand by Marketing Mix? Discuss various

elements ofMarketing Mix. 16

hqon frqqT fr,3{c frr qrrq+ t? Eq"rc frq"r * ftpq 6 41

aqrqr dlisc I
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4. What is consumer behaviour? What are the different determinants

ofconsumer behaviour? 16

sqq)s a-ass RT t? qcqtfrT a-{6R * Rfuq hqi-cd ils
+II E/

unit-Il(srt-r)

5. What is packaging? Explain important firnctions and policies of
packaging. 16

t+Hn Hr E? t+ffi,T + qE-d{"t +rd aql {ftrd d anqr
dfrqr

6. What is product life cycle? What are the stages in the product

l6life cycle ofa prodrrct?

s-flK +fi Tfi flr a.dr t? q6 uflrq +fi q* fr hfuq qfiqrsil

d;qrq dfrqr

7. Wha are the frctors influencingpricing,policy? Explainthe pricing

procedure. 16

Tfl frqler a qrrk( fr{i srft ils +rt-t B? Xs Mt"r cfuqr

fr qrqr frRqr

(3)

9. Define physical distibution managunent. Discuss the decision

areas in the managernexrt ofphysical disfribution.

+Rs hiltor q-{.q fr cRsrcr frtrq r{lF+ lq-flqr rq.q + sFilld

Rc wi sr+ Nfr A E+fir dfrql

10. What is online Marketing? Explain its advantages and

limitations. 16

oiFrff{q hqq{ fir t? {s+ arfr s frqr$ fr aqrqr dfrqr
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8. Write a detailed note on methods of Sales promotion.

f{6€' d{dr E&rfr w cs E'S6 cte ifif€c r
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