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PRINCIPLES OF MARKETING

Paper–BC–205 (i)

Time allowed : 3 Hours] [Maximum Marks : 80

1. Explain the following:

(i) Explain the importance of Marketing.

(ii) Objectives of market segmentation.

(iii) What is test marketing?

Note : Attempt questions in all, selecting at least

question but not more than from each unit.

Question No. is compulsory.
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Compulsory Question

izR;sd bdkbZ ls de&ls&de iz'u dk p;u djrs gq,]

ysfdu izR;sd bdkbZ ls ls vf/d ugha] dqy ç'uksa ds

mÙkj nhft,A iz'u la[;k vfuok;Z gSA

fuEufyf•r dh O;k[;k dhft,%

foi.ku ds egRo dh O;k[;k dhft,A

cktkj foHkktu ds mís';A

ijh{k.k foi.ku D;k gS\

,d

nks ik¡p

û

(vfuok;Z iz'u)
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(iv) Define On–line marketing.

(v) What is product planning?

3. What do you mean by Marketing Mix? Explain various

elements of Marketing Mix.

4. What is Consumer behavior? Explain the different

determinants of consumer behavior.

5. What do you mean by Product development? Discuss the

scope of product development.

vkWu&ykbu foi.ku dks ifjHkkf"kr dhft,A

mRikn fu;kstu D;k gS\

foi.ku dks ifjHkkf"kr dhft,A foi.ku dh ikjaifjd vkSj

vk/qfud vo/kj.kk ds chp varj dhft,A

foi.ku feJ.k ls vkidk D;k vfHkçk; gS\ foi.ku feJ.k ds

fofHkUu rRoksa dh O;k[;k dhft,A

miHkksDrk O;ogkj D;k gS\ miHkksDrk O;ogkj ds fofHkUu fu/kZjdksa

dh O;k[;k dhft,A

mRikn fodkl ls vkidk D;k vfHkçk; gS\ mRikn fodkl ds

nk;js ij ppkZ dhft,A

UNIT–I –I

UNIT–II –II

(bdkbZ )

(bdkbZ )

2. Define Marketing. Distinguish between traditional and

modern concept of marketing.
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6. Define Brand and Trademark. Explain the importance of

branding.

7. What do you mean by Product Life Cycle? Explain its

various stages.

8. Explain different types of Channels of Distribution.

Discuss the various factors which influence channels

choice.

9. Define the term of Retailing. What are the various forms

of retail organization?

10. “Advertising is untruthful, waste and unnecessary.” Do

you agree? Discuss.

czkaM vkSj VªsMekdZ dks ifjHkkf"kr dhft,A czkafMax ds egRo dh

O;k[;k dhft,A

mRikn thou pØ ls vkidk D;k vfHkçk; gS\ blds fofHkUu

pj.kksa dh O;k[;k dhft,A

forj.k ds fofHkUu çdkj ds pSuyksa dh O;k[;k dhft,A pSuyksa

dh ilan dks çHkkfor djus okys fofHkUu dkjdksa ij ppkZ

dhft,A

•qnjk O;kikj 'kCn dks ifjHkkf"kr dhft,A •qnjk laxBu ds

fofHkUu :i D;k gSa\

dhft,A

UNIT–III –III(bdkbZ )

¶foKkiu vlR;] csdkj vkSj vuko';d gSA¸ D;k vki lger

gSa\ ppkZ
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