ROIINO. oo 21111

Printed Pages : 2

BCM/A-16

PRINCIPLES OF MARKETING
Paper—Opt. (v)

Time allowed : 3 hours] [Maximum marks : 80

Note :  Attempt five questions in all, selecting at least one

qe :

question, but not more than two questions from any unit.
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Unit-I (3%5E-1)

What is Modern Marketing Concept ? Discuss nature and
Scope of Marketing. 16
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Define Marketing Mix. Discuss various elements of Marketing
Mix. 16
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# | 16

What is buyer behaviour ? What is the nature of Indian
Consumers buying behaviour. 16
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Unit-1I (3%E-11)

Define Product. Discuss its various types. 16
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(2)

Define Brand. Explain in brief the various brand policies and

strategies. 16
avE H g B R aws iRt @ dfra 2w
F | 16
What is product Life Cycle ? What are the stages in product
life cycle of a product ? 16
IR a6 41 2 ? U IAE Sfia @ P RRE st #
R FY | 16
Unit-I1I (3%5-111)

What do you mean by “channel of distribution ? Explain the
various factors that influence channel selection. 16
faeror Aremm & F1 e & 7 Rawer aem § gE Aol
FH A Tl P AT BT . 16
Explain the concept of Inventory Control. Discuss the various
methods. ' 16
wia Fg= 3l g w2 @ Rttm At #t REe
T | . 16
Write a detail note on publicity and public relation as a marketing
tool. 16
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16
Define Advertisement. Explain various functions. 16
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