ROIINO. .o, Total Pages : 4 2. What do you mean by advertising? Discuss advertising as

a tool of marketing. 14
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Paper—VI (BC-306) 3. What do you mean by advertising planning? Explain the
) ) steps involved in advertising planning. 14
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Note : Attempt five questions in all, selecting at least one 4.  Discuss the important benefits and major limitations of

question but not more than twe questions from each advertising. Also explain DAGMAR approach in setting

unit. All questions carry equal marks. advertising objectives. 14
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“Communication process is said to be complete when
receiver of the message understands it in the same sense
as desired by the communicator.” Discuss this statement
in the context of marketing and advertising. 14
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What are the different types of advertising appeals?
Explain the considerations in selecting advertising

appeal. 14
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What do you understand by outdoor or mural advertising
media? What are its various forms? Explain its merits

and demerits. 14
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aed a@r fafa fagmom dfesn ¥ o9+ 9@ 22 10. What do you mean by recruitment and selection of sales
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narrate the selection process. 14
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7. What do you mean by client agency relationship? Explain i & fafa= w6l B o F S = S w5

the different ways in which advertising agencies are
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compensated for their services. 14
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UNIT-III ( 3hrE-I11 )

8. What do you mean by sales management? How it is
different form marketing management? What are the
major responsibilities of a sales manager? 14
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9.  What are the factors to be considered for setting up a

sales organization? Also explain the principles of sales

organization. 14
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