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BCQ/A-19 21057

ADVERTISEMENT AND SALES MANAGEMENT
Paper-BC-306(i) vi (i)

Time : Three Hours] [Maximum Marks : 80

Note : Attempt five questions in all, selecting at least one question
from each unit but not more than two from any unit. All
questions carry equal marks.
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UNIT-I (5%T8-1)
1. What do you mean by advertising ? Explain the various
objectives of advertising. 16
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2. Define Communication. Discuss its role in marketing. Discuss
the process of communication. 16
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- 3. Discuss Economic and social aspects of advertising.
(8+8=16)
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UNIT-11 A.u.ﬂ_mlﬂ ) 9, “Salesmen are made not born.” Discuss various qualities of
successful salesman in this context. 16
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4. What is meant by advertising copy ? Explain various types

of advertisement copy. 16 3 3 i = =
TF 9Fe T | 1 feEE Wl
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shel s wl 10. What is Sales Budget ? What is the nature and significance
of sales budget ? How is it prepared ? 16
5. What is meant by advertising media ? What are the factors .
influencing the selection of media ? 16 fowa s 7 ¢ fawd TR w1 Eh @ WeE &
?
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6. What do you mean by advertising agency ? Explain the
various functions performed by advertising agency. 16
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UNIT-III ( 3ehTé-I11 )

7. Explain the meaning and principles of an ideal sales
organisation. 16
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8. Define sales territory. Discuss the factors that should be kept
in mind while establishing sales territories. 16
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