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ADYERTISING AhID SALES MANAGEMENT
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Note: Altempt live questions in all, selecting at lea$ one

questionflo eqch unil but not more lhan t*]o fiotu any

uniL All questions csrry equal morks.
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l. What do you mean by Cornmunicatioo ? What is the role of

Communication iD marketirlg ? How can marketing
communication be made effecti!€ ? 4,6,6
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2. DehneAdvertising. Discuss the different stages ofadvertising

Process. 4'12
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3. What is advertising budget ? Explain the factors affecting

advertisingbudgel 6,10
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4. Explain the various components ofprint advenisement copy in

detail.
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5. What do you uDdctstad by or.ddoor ormutal advertjsingmedia?
Whal ale its wious forns ? Explain its medts ad demedts.
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6. What do you meao by client agency relationship ? Explain the

frctors effectingcliertagoryElationship. 4,12
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7. Explain 0r fonor,ving :

G) Functions ofsales MarEgernent

[f Objectives ofSales Managemem 8,8
ftq d ;qre{ si :
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CD f{fl rfl + se{q | 8,8

8. Explain tlre meaning and principles ofan ideal sales organisation.

l6
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9. 'Bom Salesmen are good but trained salesmen aI€ better'.
Discuss, Explain the mdbods usually ernployed to tmin salesrnen.
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10. Define sales teEitory. Discuss the factols that should be kept in
mind*,hileesbblisbingsalesenitries. 6,10
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