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BCQ/A-16
ADVERTISING AND SALES MANAGEMENT
Paper-V (v)

Time allowed : 3 hours] [Maximum marks : 80

Note : Attempt five questions in all, selecting at least one
question from each unit but not more than two from any
unit. All questions carry equal marks.
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Unit-I (5FE-T)

1.  What do you mean by communication mix ? Explain the main
component of communication mix.
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2.  “Isadvertising Justified” ? Discuss.
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3.  Explainthe various objectives of advertising.
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- Unit-1I (3%E-11)

4. What is Advertising Copy ? Explain the essentials of good
advertising copy. 4
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5.  What factors should be considered by advertiser while framing
Media-plan ?
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10.

(2)
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How can an advertising manager evaluate the effectiveness of an
advertisement ? Explain in detail.
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Unit-II1 (SE-1II)

Define Salesmanship. Explain the qualities and duties of
salesman. '
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What do you mean by salesforce motivation ? Explain the various
methods to motivate the salesforce.
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Whatis salesforce control ? Explain its various control techniques.
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Write short notes on the following :
(i) SalesBudget
() SalesQuotas.
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