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Bis-501 INCOME TAZX

External Marks: 80

__ internal Marks:20
. " Time : 3 Hours -

Note: Ten questions shall be set in the question papér with ‘at least three questions
from each unit. The ¢andidates will be required to attempt five questions in‘all, .

selecting at least one question but not more than two from each unit. . -
Unit-I Basic Concepts; Income, agﬁcdltural income; casual income, assessment
year, previous year, gross total income, total income, Assessee; Tax
evasion, avoidance, and tax planning. ‘ ' T ‘

Basis of Chax'-;ges_: -Scope -of total in_come,.-x_'esidence and taic —liability, :

income which does not form part of total income.
Heads of Income: Salaries, Income from house property.

C Unit-II Profit and gains.of _bus_ine-sé_ or pro_fé‘ssibn;f including -pfdviéibns_ ';I‘gale'it'ing

to specific business, Capital gains; Income from otheér sources. Deduction ki

under section 80C to 80U in Computing Total Income.

Unitdl  Clubbing and Aggregation of Income, Set-off and Carry Forward: of
- Losses. Tax Management; Tax deduction at source; Advance of tax; 4
Assessment procedures. Tax Administration;. Authorities, appeals, and

revision, penalties and prosecution. Recovery of Tax and Refund of Tax
Fringe benefits. i R = A

Suggested Readings: .

Chandra Maheshiand Shukia D.C.: Income Tax.

Dihker_.Pa_gére: -i'r_l_%:ome Tax Law and Practice.

- Girish Ahuja and Ravi Gupta: Sysfemaﬁc. Appfoac}_l-..
- Mehrotra H.C.: I_n%c';omerTax'L'aw"& Account. -
" Prasad, Bhagwati: Income Tax Law & Practice. =

o g kWD

Singhania V.K.: Student’s Guide to Income Tax. |



BC-302 CORT ACCOUNTING

Exterrial Marks: 80
Internal Marks: 20

Time : 3. I—Iours

Note: Ten questions shall be set in the question paper with at least three ques‘oons
from each unit. The candldates wili be required to attempt five questlons in all,
selecting at least one:; question but not more than two from each un1t '

Unit-I ‘ Introduchon Nature and scope of cost accounting; Cost: concept's and
classification; Methods and techniques; Installatlon ‘of costmg system
Concept of cost audit.
Accounting for Material: Pricing of matenal issues; ’I‘reatment of matenal
losses, Material control: Concept and techniques. ;
- Accounung for Labour: Labour cost control procedure; Labour turnover -
Idle time and overtime; Methods of Wage payment- t1me and plece rates;.
Incentwe schemes. : -

Unit-II . ,Aceountmg for Overheads Classlﬁcatlon a.nd departmenta]zzatlon,', s
: Absorption of’overheads: Determination of: overhead rates; under and
over absorptlon and.its formations.. :
Cost - Ascertainment: Unit. costing mcluchnrr tender.. pz‘fxce‘.',: and
reconciliation of cost and ﬁnanelal accounts. ' SO R e
"~ Unit-Ill . - Operating costmg, - Process costmg mcludmg 1nter-process  profits
- (excluding equwa]en* production) and joint and by-products; Cost™
records: Integral and non-integral qystem " Standard Costing and
variance analxism -Material and labour vanance only, Budgetary control
Marginal Costmg and Break-even analysis.- : ;!

Suggested Readmgs

1. . Anthony Robert, Reece Pnnc1p1es of Ma.nagement Accoummg, Rxchard D' .
Irwin Inc. Illinois. e
Arora M.N., Cost: Accountmg—?rmcmles and Prac‘uce Vﬂ{as, New Deth : Ry
Horngren, Charles, Foster and Dalar, Cost Ac:countmg = A Managena.'l i
Emphasis; Prentice Hall of India, New Delhi. AL

Jain S.P. and ’Qarang K.L Cost Accounmng Kalyam, New Delhl ey
. Kaplan R.S. and. Atkmson AA., Advanced Management Accountmg, Prentlce gl
. India International, New Delhi. ' ° o
- 6. . Khan M.Y. and Jain PK, Managemem Accoun’ung, 'I‘ata McGraW I-I111 New
Dellii; ¥

O il

7. - Maheshwari SN Advanced Problems and Solutlons 1n Cost Accountmg, Sl

; " Sultan Chand & Co ‘New Delhi. -
B ’I‘ulman P @ Prao“‘l:leal Costmg, kaas New Del]:u
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FINANCIAL MANAGEMENT

External Marks: 80
Internal Marks: 20

Tlme T3 HoUIS

¢
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Note: Ten questions shall be set in the question paper with at least three questlons
from each unit. The candidates will be required to attempt five questions in all,
selecting at least one question’ but not more than two from each unit..

Unit-I

Unit-11

UnitJI-

Suggested Readmgs. s 1% %

SR

Financial Management: Meaning, nature, scope -and s1gmﬁcance of.
financial management. Objectives of ﬂna_ncml management Profit vs.

- Wealth maximization. Functions of financial manager: --Financial
~ planning: Need, types and importance of financial planning. Process of -

financial planning, Determination of financial needs of 2, business.
Sources of finance — short term and long- term Capxtallsatton Over
capitalization and under cap1tahzation i

Cost of Capltal Slgm_ﬁcance of cost of capltal Calculatlng cost of debt
equity and preference share cap1ta1 and 1etauned earnmgs Welghted 3
(combined) cost of capital.

- Management of working cap1tal Need of worlong eapltal nature and

significance oﬁ wo1k1ng capital. Excess and madequate workmg capltal
Factors' oeternzumng working capital, Estimation of workmg capltal

.Capital Structure Detennmants and Theones

Capital Budr"etmsr Decnsmrs Nature of r‘apltal budgetmg dec:tsmns
Capital budge‘ung methoos, Payback pe11od Accountmg :rate of returi.
NPV and IRR & Profitability index method. - it

Leverage: Operating; financial and combined. ATl
Dividend Decisions: Nature and issues in dividend dec:1310ns Forms &
determinants ‘of dividend, Dlwdend models Walters Model Gordon s,

5 model and M.M. hypothesxs

.‘i'-‘l

Arnthony Robert Reece Pnncxpies of Management Accountmg, thhard D
Irwin Inc. Ilhno1s )

Arora M.N., Cost Accounﬁng—?rmmples and Practlce, VJ.kaS NeW Delhl
Horngren Charles, Foster and Dalar;’ Cost Accountmg = ~A Managenal: i
Emphasas Prentice Hall of Indla, New Delhi. = . :

- Jain S.P. and Narang K.L., Cost Accounting, Kalyam, New Dell:u ol -
Khan M.Y. and J ain P.K., Management Accountmg, _’I‘ata McGraW H111 N ew
Delhi.’ : :
Kaplan R.S. and Atkmson A. A Advanced Management Accountmg, Prentlce,
India International, New De1h1 -

' 1{1shore Ravi, M., Fmanc:1al Manage‘nent Tama.nns Pubhcatmn New De]hl
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E:{_ternal Marks: 80
Internal Marks: 20

Time : 3 Hours

Note: Ten questions shaJl be set in the question paper with’ at least three questlons
from each unit. The candidates will be required to attempt five questions in all :
selecting at least one ‘guestion but not more than two from each unlt

Unit-I Business T3‘3:11;1:(0mnent Concept, - components, and 1mportance
Environmental scanning techmques Spec1a1 Econormc Zones, SEZ ACT
20085. '

Economics. Systems, Economic Planning- Concept, ’I‘ypes of plans ﬁve

year plans. Planning Mechanism for developing five year plans ih India. -

Economic Trends (overview): Income, Savings and mvestment Industry,
- Trade and balance of payments, Mohey, Finance, Prices.” -

Problems of growth Unemployment; Poverty; Regional nnbaflances Soc1al

In_]usnce Inflation; Parallel economy,: Industnal s1ckness-meanmg, d
 causes, remedial measures, SICA. : : :

Unit-II - Role of Government in Indian Economy Monetary and ﬁscal pohcy, i e

Industrial policy; Industrial Licensing; Ex:port—Import Po]lcy, Forexgn
Investment and Collaborations. . : ; ] :
SEBI -,Obj ectives and Functions. .

Unit-I1T Inteﬂlatmnal Bubmess - Environment: 5 Interrafional 'enmronment
‘ (overview); Trends in world trade and the problexns of . developmg

countries; Forgign trade and economic growth: 1R
International Economic Insntuhons ~WTO, UNC’I‘AD World Bank IMF 2

‘Regional Economlc groupmgs meaning, - types and advantages
Subgested Readmgs. )i '

Aggarwal AN, Ini‘dlan Economy, Vlkas Pubhshlng House Delhi.
Dutt R. and Sun@haram K.P.M., Indian Economy, S. Chand, Delln
- Dutt Ruddar:: Econonnc Reforms in India-A Cn‘aque S. Chand, New Deﬂu
Hedge Ianl, Envmonment Economiics, Macrmllan Hampshzre g
‘Khan Farooq A.L., Business and Society, S.Chand, Delhi. .
Misra S.K. and Pun V.K,, IndJan Economy, Himalaya Pubhshmg Housc g
New Delhi.

0 S

~1

. House, New Delhi.

e Sundaram & Black, The Interna‘uonal Busmess Enwronment Prent1ce Hall :
, New Delhi. R : %
9. . Saleem Seikh, Business Enwronment Pearson Educatlon, De1h1

Mishra, S.K: énd Pun VK Busmess Env;ronment Hunalaya Pubhshmg 2

10.. = Faisal Ahmed md M. Absar Alam Business Enwronment Prentice Ha.ll of'_ S

India Ltd De]ln ¥

a



FINANCIAL MARKET OPERATIONS

External Marks: 80
Internal Marks: 20

Tinie & 3 ‘Hours

41"

Note: Ten questions shall be set in the question paper with at least three ques’nons
from each unit. The candidates will be required to attemnpt five questions in all,
selecting at least one quesaon but not more than two from each umt

Unit-I

Unit-I

~ Unit-III

Suggested Readmgs- '

uLE

Sl to-

An overview of fmanmal markets in India ' '

Money marke{t Indian Money - Market’s comp031t10n and structure
Acceptance houses, discount houses, and Call money market Recent

. tréends in Indian Money Market. :

Capital’ Market: New issue market;. Secondary market Funcnons a.nd
role of stock exchange; Listing procedure and legal requ1rements Public
issue-pricing and marketmg, Stock exchanges = Natlonal Stock Exchange
and over—the counter exchange : o

Securities Contracts (Regulatlon] Act, 1956 Mam prowsmns -
Investors Protectlon Grievances concerning stock exchange dea]mgs and
their removal; grievance cells in stock exchanges SEBI Company Law
Board Press; ‘?emedy through courts ey AT
Funct:onaneSf on_ stock exchanges Brokers sub brokers market

. makers, Jobbers portfolio consultants, institutional investors, and NRIs. .

. Financial services: Merchant banking- functtons cand - roles, SEBII
gmdelmes, Credlt ratlng—concepts functlons and types :

)

Bhole LM Fmasomal Markets and’ Insntuhons Tata McGraW Hlll New et

Delhi.

' Chandler M V. and Goldfeld S M Econormcs of Money and Bankmg, I—Iarper

and Row, New York..

Gupta Suraj B., Monetary econormics; S Chand and Co NeW Delhx 3

Gupta Suraj B., Monetary Plan_mng in Indla Oxford, De]ln oo

Hooda R.P., Indxan Securities Market—mvestors V1ew pomt Excel Books, New
Delhi. .

R.B.IL, Funcﬁons and Worklng : S
R.B.I.,, Report of§the Committee to. Rewew the Workmg of the Monetary :

,System Chakravarty Committee.
R.B.L, Report on Currency and Fmance.. i

d -~



BC-355(31)

INVESTMENT MANAGEMENT
!

External Marks: 80

Intermal Marks: 20
Time : 3 Hours .

Note: Ten questions shall iae set in ‘the question paper’\x.rlth at least three questiens
from each unit. The candidates will be required to attempt five: ‘questions in all;
selecting at least one: questton but not more than two from each umt

Unit-I

Unit-IT

Unit-TI1

; advantages and h:mtattons of optmns and futures '

“a

Investment: meaning, nature and process; . Investrneri_t' alternatives;
Concept and measurement of Investment risk and return, Identification
of Investment .Opportunity; Stock Excha.nge Functlons tradmg system,
Regulation and listing of secunttes e _

Fundamental ' analysis: Company * analysis, industry analysis ~and
economy analysis; Technical vs Fundamental’ ana.lyms, Implications for

investment decision-making; Technical analvs1s Dow theory, chartmg g i

techniques, voiume mdmators

Valuation of Secuntles eqmty, bonds and convertible securities; Random
Wall Theory, Meaning and forms: of Stock Market Efﬁc1ency weak form,

" semi-strong form and strong form, Bond -analysis: Yield to matunty, term
© structure of mgterest rates and bond market efﬁc1ency

Dwel sxﬁcatwn rneamng, gaurls from' dwermﬁcatmn, Markomtz’s ‘mean-

variance critetions, Sharpe Mogdel, Capital Assets Pricing Model (CAPM) :
capital market ling, securities market line; Investment perfomanee _
evaluation- Sharpe Treynor and Jensen models St

Opta.ons and F‘utures Meamng, nature and’ dﬁ'ference between optlons ;
and Futures, Forms and. types | of  Option and Futures contracts‘

Suggested Readmgs g

1 ;

N

Bhalla VK. Secunty Analysm and Portfollo Management Sultan Chand‘
New De1h1 : .
Flscher Donald. E and Jorde.n, Ronald J. Secunty analyms a.nd Portfoho.
Management, Prentice Hall, Néw Delhi. :
. Fuller, Russell J; and Farrell, ‘James Fi Modem Investments and Secunty &
analyms McGraw; Hill, International Edition (finance services) New York '
4./Sharpe, William E, Ale*cander Gordon; J and Ba;ly, Ja.fery vs. Investments o
o Prentlce Hall’ of Indla, New De1h1 - . , L



BC-206H) AEVERTISING AND BALES MANAGEMENT

External Marks: 80 -
Internal Marks: 20
Time : 3.Hours

—

Note: Ten questions shall be set in the question paper with. at 'le'astr three questions
from each unit. The candidates will be required to attempt five questions in all,
selecting at least one question but riot more than two fror_n each unit.. :

Unit-I Communication Process: Basic communication process, role of ‘source;
Encoding and decoding of message, media, audience, feedback, ‘and
noise. . 20 o

Advertising a_nd Communication mix: - Different advertising _ﬁinct_ib‘ns";
Types of advertising; Economic and social aspects of advertising;

advertising - process-an - overview; s’etting-‘advertisin_g 3 objeCﬁves and

budget. o
Unit-II Creative aspegts of Advertising: Advertising . appeals, ‘Copy “writing, -

headlines, illustration, message, copy types. : e
Advertising Media: Different types of. media; Media planning and
scheduling. ¢ - W G R
Impact of Advertising: Advertising agency roles, relationship with clients, :
advertising department; Measuring advertising effectiveness; ‘Legal and
ethical aspects. of advertising. e e R S -
Unit-III Sales Management: Personal Selling and Salesmans 1ip,. Organising the
sales efforts; Sales Budget, Sales Quotas: and Salés Ten:itoriég. i 4

Suggested Readings:

1. Aaker David A, 'Batrél"Radeev; Myers G., Advertising Management, Prentice Hall .

of India, New Delhi. et A e Sy s e A R

‘ Asker, David and Myers John G., Advertising Management; Prentice Hall of
India, New Delhi. . - B L e R T i
Border W.H., Advertising, John Wiley, N'Y. . na) S e
‘Cundiff Still and Govani: Sales Management, Prentice Hall, New Delhi. -
- Oglvy D., Ogivy on Advertising, Longman Publication. . (o o L R R e B
. Rorsiter John R. and Percy Larry, Advertising and Promotion :Management;. -
McGraw Hill , New York. . e T R e T R
Sengupta Subroto, Brand Positioning Strategies for Cornpetitive ‘Advantage,
Tata McGraw Hill, New Delhi. e T R M S
Skill, Richarcd R., Gundiff, Edwars W & Govarii, “Norman. A.P., Sales -
Sundage, - Fryburger, Rotzoll, Advertising Theory and .Practice, AITBS, New . iR

9
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INTERNATIONAL MARKETING

External Marks: 80,
Intermal Marks: 20

—Tinre w3 Hours

" Note: Ten quesLlons shall be set in the question paper with at least three questlons
from each unit. The candidates will be required to attempt five questions in all, -
selecting at least one. questxon but not more tha_n two from each unit.

Unit-1

Unit-II

 UnitIIx

Introduction: mea_nmg, scope and mportance of Internattonal Marketmg,
Domestic marketmg vs International marketing; International Marketmg
Environment: . economic, cultural, political -& legal environment;
Idennfymg a.nd selecting . fore1gn markets fore1gr1 market entry mode
decision. . \

Product Plannmg for Internéttbnal ‘Market: Product 'desigiﬁnb,
Standardisation and Adaptatlon New Product Development Brandmg, _
Packagmg and Labe]lmg and Quality 1ssues : ‘

mtemaﬂonal Pﬂcmg F‘actors influencing 1nternat10nal pnce, Pncmg- '
Br ocess, Internatlonal price quotation and payment terms. :

Promotlon of Product Abroad: Sales L1terature D1rect Ma.tl Personal
Selhng, Advertismg, Trade Fairs and Exh_tbmons = ‘ T

J.Ill.E‘ﬂldLiOﬁ Dlstnbuﬁm \{mﬁabeme t"ol Jlstnbﬂtlen C‘hannels r_-md
LOngT.lCS Selectlon and Appomtment of Foreign sales Agents ‘

Suggested Readmgs.

1. Bhattacharyya and i Va.rsney, Iniemaﬁonal_'Markefin:g 5 Mdhdgeﬁient, Sultan

Chand : e : i .
: thttacharyya EJqpoFt Marketmg Strategzes for Success, Global Press
Cateora, Ph].hp, Intemat;onal Marketing, Tata McGraw Hlll :
Joshi, R M, Intematmnal Marketing, Oxford Un1ver31ty Press :
Keegan Multinational Marketmg Managemenf Prentme Hall l.
Kotler; Principles of Marketmg, Prentice Hall :

Kriplani, Intematlona,l M'arketmg, Prentice Hall

Paliw ala, The Essence of International Marketmg, Prentlce Ha]l : \
Paul, Justm and’ Ramneek Kapoor Intematzonal Marketmg, Tata McGraw Hﬂl. ‘ .
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