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MASTER OF BUSINESS ADMINISTRATION

(Through Directorate of Distance Education)

(W.E.F. SESSION 2023-24)

The Master of Business Administration (MBA) is a Two-Year CBCS/LOCF Programme
through Distance Education. The course structure of the programme is as under.The Student
will get degree on successfully completing 102 credits.

SEMESTER-I
Paper Code | Title of Course Total | External Il\r;ltSrrESI Credits
P Marks Marks )
Practical

MBAD-101 I\/Ianagemgnt Process gnd 100 20 30 4

Organizational Behaviour
MBAD-102 Fundamentals of _S'FatIStICS 100 20 30 4

for Business Decisions
MBAD-103 | Managerial Economics 100 70 30 4
MBAD-104 | Financial Accounting 100 70 30 4
MBAD-105 | Business Communication 100 70 30 4
MBAD-106 | Indian Economy and 100 70 30 4

Business Environment

SEMESTER-II

MBAD-201 | Human Resource 100 70 30 4

Management

C ter Applications i >0
MBAD-202 Mompu er Applications in 100 50 (Practical 4

anagement examination by
external examiner)

MBAD-203 | Marketing Management 100 70 30 4
MBAD-204 | Financial Management 100 70 30 4
MBAD-205 | Business Research Methods 100 70 30 4
MBAD-206 Production and Operations 100 70 30 4

Management




SEMESTER-III

. Total | External Internal .
Paper Code | Title of Course Marks | Marks Marks Credits
MBAD-301 | Strategic Management 100 70 30 4
MBAD-302 Optl_mlzatlon _I\/_Iodels for 100 20 30 4
Business Decisions
MBAD-303 | Summer Training 100 100 - 4
SEMESTER-IV
. Total | External Internal .
Paper Code | Title of Course Marks | Marks Marks Credits
MBAD-401 | Business Ethics and 100 70 30 4
Corporate Governance
MBAD-402 | ENtrepreneurship 100 70 30 4
Development
MBAD-403 | Comprehensive Viva-Voce 50 50 - 2

Note: The Student may opt for any specialization out of given specializations viz. Finance,

Marketing, Human Resource Management, International Business, Information Technology

and Business Analytics. He/She will have to opt for any four papers of chosen specialization

in each of 11" and 1V Semesters.

Summer Training: At the end of second semester, all learners will have to undergo summer

training of 4-6 weeks with an industrial, business or service organisation by taking up a

project study. A copy of internship report in format prescribed by the DDE shall be submitted

in PDF only to the Directorate of Distance Education two months prior to third end semester

examination. The internship report shall be evaluated by the external examiner. For

international remote students, an external examiner will be selected by the Controller of

Examination in consultation with DDE.




FINANCE

Semester-111
. Total | External Internal i
Paper Code | Title of Course Marks Marks Marks Credits

Quantitative Analysis for

MBADFM-301 | Financial Decision 100 70 30 4
Making

MBADFM-302 | ~0reign Exchange 100 70 30 4
Management

MBADFM-303 | Financial and Commodity |, 70 30 4
Derivatives

MBADFM-304 | Sanking and Financial 100 70 30 4
Services

MBADFEM-305 Corporate Restructuring 100 70 30 4
and Control

MBADFM-306 | Security Analysis 100 70 30 4

Semester-1V
. Total | External Internal .
Paper Code | Title of Course Marks Marks Marks Credits

MBADFM-401 | Financial Engineering 100 70 30 4

MBADFM-402 | Project Planning and 100 70 30 4
Management

MBADFM-403 | Behavioral Finance 100 70 30 4

MBADFM-404 | Portfolio Management 100 70 30 4

MBADFM-405 | Insurance and Risk 100 70 30 4
Management

MBADFEM-406 Private Equity and Wealth 100 70 30 4
Management




MARKETING

Semester-111
. Total | External Internal i
Paper Code | Title of Course Marks | Marks Marks Credits
MBADMM-301 | Advertising Management 100 70 30 4
MBADMM-302 Market_mg Research and 100 70 30 4
Analytics
MBADMM-303 | S21es and Logistics 100 70 30 4
Management
MBADMM-304 | Consumer Behaviour 100 70 30 4
MBADMM-305 | Strategic Brand 100 70 30 4
Management
MBADMM-306 | Digital Marketing 100 70 30 4
Semester-1V
. Total | External Internal .
Paper Code | Title of Course Marks | Marks Marks Credits
MBADMM-401 | International Marketing 100 70 30 4
MBADMM-402 | Business Marketing 100 70 30 4
MBADMM-403 | Service Marketing 100 70 30 4
MBADMM-404 | Strategic Marketing 100 70 30 4
MBADMM-405 | Rural and Agribusiness |5 70 30 4
Marketing
MBADMM-406 | Retail and Mall 100 70 30 4
Management




HUMAN RESOURCE MANAGEMENT

Semester-111
. Total | External Internal .
Paper Code Title of Course Marks | Marks Marks Credits
MBADHRM-301 | Management ~of | 44, 70 30 4
Industrial Relations
MBADHRM-302 | Indian Labour | 70 30 4
Legislation
Group Dynamics and
MBADHRM-303 Leadership Excellence 100 70 30 4
MBADHRM-304 | HR Analytics 100 70 30 4
HRD: Systems &
MBADHRM-305 Strategies 100 70 30 4
) Competency Mapping
MBADHRM-306 & Assessment Centres 100 70 30 4
Semester-1V
. Total | External Internal .
Paper Code Title of Course Marks | Marks Marks Credits
MBADHRM-401 | 1raining and 100 70 30 4
Development
MBADHRM-402 | SUrategic Human 100 70 30 4
Resource Management
Change Management &
MBADHRM-403 | Organisational 100 70 30 4
Development
Counselling, Mentoring
MBADHRM-404 and Negotiation Skills 100 70 30 4
MBADHRM-405 | Sompensation & 100 70 30 4
Reward Management
Talent Acquisition and
MBADHRM-406 | Performance 100 70 30 4
Management




MBAD-101: Management Process and Organizational Behaviour

Maximum Marks: 100
Fxternal Marks: 70
Internal Marks: 30

Time: 3 Hours

Note: The Paper-Setter shall set efeven questions in all and the question paper shall be divided
o two parts. Part *A” shall comprise five short answer type questions from the whole of the
svllabus  carrying  four  marks  cach, which shall be compulsory. Part ‘B’ shall
comprise fen questions (two questions from each unit) carryving ten marks cach. The student
will be required to attempt five questions sclecting one question from each unit.

Objective: The objectives of the paper is to tamiliarize the students with basic management
concepts and behavioural processes in the organization

Course Contents

Unit-1: Management: Meaning. Nature. Significance: Evolution of management thought:
Managerial Processes. Principles. Functions. Skills and Roles of a Manager in an organization.

Unit-I1: Planning (Strategics, Decision Making and MBO). Organizing (Organizational
Design and Structure). Staffing (HR Functions). Dirccting (Leadership. Motivation and
Communication) and Controlling (Control Mcasures).

Unit-LHE: Modern Management Approaches & Concepts: Contemporary Management Issues
and Challenges: Guidelines for Managerial Excellence and Success in Contemporary business
cnvironment.,

Unit-IV: Understanding and Managing Individual Behaviour: Personality& Personality
Attributes: Perception and  Auribution: Values and  Attitudes; Emotions & Emotional
Intelhgence: Learning: Understanding and Managing Group Processes- Interpersonal and

Group Dynamics: Power and Politics at work.

Unit-V: Orgamizational  Culure: Learning  Organizations and Organizational [ carning:
Organizational Change: Organizational Development: Organizational Effectiveness: Concept,
Perspectives & Approaches: Conflict Management. Negotiations and Stress Management;
Waorkplace Spirituality: Happiness Quotient.

Suggested Readings:

I Robbins. S.P.: Management Concepts. Pearson Fducation India. New Delhi.
2. Koontz, Weilhrich: Munagement: A Global and Entrepreneurial Perspective. McGraw
Hill.

3. Jones and George: Contemporary Management. McGraw Hill.
4. Richard L. Draft: The New Era of Management. Cengage India. '
5. Mullins. 1.: Management and OB. Pearson Fducation.

0. Stoner. J.: Management. Prentice Hall of India, New Delhi.
Koontz: Essentials of Management. Tata McGraw-Hill.
8. Chandan, 1.S.: Management Concepts and Strategies. Vikas Publishing House.

~
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MBAD-102: Fundamentals of Statistics for Business Decisions

Maximum Marks: 100
I-xternal Marks: 70
Internal Marks: 30
Tune: X Hours

Note: The Paper-Setter shall set eleven questions i all and the question paper shall be divided
into two parts. Part ‘A’ shall comprise five short answer type questions from the whole of the
svllabus  carrving  four marks each. which shall be compulsory. Part ‘B’ shall
comprise fen questions (two questions from cach unit) carrving ten marks cach. The student
will be required to attempt five questions sclecting one question [rom each unit

Objective: The objective of this course is to make the students learn about the application of
statistical tools and techniques for decision- making.

Course Contents

Unit-1: Application of probability and probability distributions in business decision making:
probability theory. classical. relative and subjective probability. Additon and muluplication
probability models. conditional probability and Bayc's theorem. Probability distributions:
hinonual, poisson. and normal distributions: characteristics and applications.

Unit-11: Application of sampling and sampling methods in business decision-making:
samphing and non-samphing crrors; law ot large number and central limit theorem: sampling
distributions and their characteristies,

Unit-TH: Statstical estumation and testing: pomt and interval estimation of population mean.
proportion. and vanance: hypotheses testing: parametric and non-parametric tests,

Unit-IV: Time series and lorecasting- introducton, objectives and identilication ot wrends-
variation i time serics, secular variation. ¢yclical variation, scasonal variation and irregular
variation. Methods of estimation ol trends- moving average and least square method.

Unit-V: Index Numbers-meaning. types. uses. 1ssues in constructing and using index numbers.
Data analysis using software packages: Microsofl Excel and SPSS.

Suggested Readings:

I Teoda. R Statistics for Business and Economics, Macmillan, New Delhi.

2 Hewnz. Kohler: Statistics for Business & Economics. Harper Collins, New York.

5.0 Hemz, LW Quantitative Approach to Managerial Decisions. Prentice Hall, NJ.

4. Lawrence, B Morse: Statistics for Business & Economics. Harper Collins, NY.

5. Levin. Richard Tand David S Rubin: Statistics for Managemeni. Prentice Hall. Delhi.

6. Watsnam Terry 1. and Keith Parramor: Quantitative Methods in Finance International.

[hompson Business Press, London,
| a//
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MBAD-103: Managerial Economics

Maximum Marks. 100
I'xternal Marks: 70
Internal Marks 30

Fime 3 Hours

Note: The Paper-Setter shall set eleven questions i all and the question paper shall be divided
o iwo parts. Part *A° shall comprise five short answer type questions from the whole of the
sy llabus carrymg - four  marks  cach.  which shall  be  compulsory. Part  *B’ shall
COmMprise fen questions ((wo questions from cach unit) carrymg ten marks cach. The student
Wil be required 1o attempt five questions selecting one question from each unit

Objective:  The objectives of this course is o acquamt the students with concepts and
techniques used in Micro— Feonomic Fheory and (o cnable them 1o apply this knowledge in
business decision- making, Emphasts is given to changes in the nature of business firms in the
context ol globalization.

Course Contents

Unit-1: Nature and Scope of Managenal Feonomics. Basic concepts of cconomic used in
managerial decision making: Objective of a firm: Wealth. profit and sales maximization.

Unit-TT: Demand function: Elasucity of demand and s significance in Managerial decision-
making. Consumer cquilibrium-uulity and indifference curve approach: Price. income and
substitution effects: Fundamentals of demand estimation and forecasting.

Unit-1IT: Short-run and long-run production functions: Cost curves and economics ot scale:
Pricc and output  determination  under perfect competition,  monopoly. monopolistic
competition. and oligopoly: Pricing strategies and tactics.

Unit-IV: Nautonal Income — Aliernative concepts. measurement and  determination of
Nantonal income: Inflation —types. measurement and control: Monetary and Fiscal Policies.

Unit-V: Currency flows and exchange rate determination. Contemporary issues in Managenial
cconomics globally.

Suggested Readings:

L. Peterson. Lewis. Managerial Economics. Prentice Hall of India, N. Delhi.

2. Nalvatore. Managerial Economics in Global Economy. Thomson lcarning, Bombay.
3. FF Brigham And 1.1 Pappas. A lanagerial Econontics. Dryden Press. Wlinois.
Dwivedi. DN, Managerial Economics. Vikas IPublishing Touse, New Delhi.
Mcbta. P.L. Managerial Economics Sultan Chand. New Delhi.

=

n

it

11




MBAD-104: Financial Accounting

Maximum Marks: 100
[ xternal Marks: 70
Internal Marks: 30

Time: 3 Hours

Note: The Paper-Setter shall set efeven questions in all and the question paper shall be divided
mnto two parts. Part *A° shall comprise five short answer type questions from the whole of the
syllabus  carrying  four marks each. which shall be compulsory. Part ‘B’ shall
comprise fen questions (two questions from each unit) carrying ten marks cach. The student
will be required to attempt five questions selecting one question from each unit.

Objective: The basic purpose of this course is to develop an insight of postulates. principles
and techniques of accounting and application of financial and accounting information for
plannming decision-making and control,

Course Contents

Unit-1: Accounting for Decision Making- A Managerial Perspective. Financial Accounting
and Management Accounting. Accounting as an information system. Indian Accounting
Standards. TFRS. Preparation of financial statements as per schedule VI of Companies Act.
2013.

Unit-11: Depreciation accounting and inventory valuation: Introduction and methods of
depreciation. methods of inventory valuation. ABC Analysis, VED, JIT analysis and inventory
valuation policies of Indian Companics.

Unit-1TF: Financial statement analysis: Mceaning. significance. major tools of analysis- Ratio
analysis: Funds flow analysis and Cash flow analysis: Marginal costing: Cost Volume Profit
and Break even analysis. contribution margin. profit volume graph. make or buy decision.
dropping a product line and accepting a special order.

Unit-1V: Budgeting: conceptual framework: types of budget: Master budget. Zcro-basc
budgeting. fixed and flexible budgcting. Responsibility accounting and segmental analysis
meaning. types. process and advantages.

Unit-V: Transfer pricing: objectives, transfer pricing methods: Contemporary issues in
accounting. HR accounting. life cycle costing,

Suggested Readings:

1. Anthony. R.N.. Hawkins. F. D.. & Merchant. K. A. Accounting: Text and Cases. New
Delhr: Tata McGiraw 1Tl

2 Albrecht. Wo S Suce. D1 ECK. Monte. R.. & Swain, R.M. Accounting: Concepts
and applications. U.S. A South Western.
3. Belverd, E.. Needles. Jr. and Powers. M. Principles of Financial Accounting. South

Western Publication.
4. Garrison. R.H.. Noreen, E.W. Managerial Accounting. New Delhi: Tata McGraw Hill.
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MBAD-105; Business Communication
NMaximum Marks 100
I xternal Marks: 70
Internal Marks: 30
' Fime: 3 Hours
Note: The Paper-Setier shall se

| Leleven questions in all and the question paper shall he divided
Ito two parts. Part *

AT shall comprise five short answer type questions from the whaole of the
S 'l"l“““ cartying four marks  cach. which  shall  be  compulsory. Part B shall
COMPEISC fen questions (two questions from cach unit) carrying ten marks cach. The student
will be required o atempt five questions selecting one quc.\'l‘inn from cach unit

Objective: The objective of this cowrse is to make students familiar with the basie
fundamentals of business communication.

Course Contents

Unit-1: Introduction o Business Communication: Definition, Importance of Communication
Management and Process ol Business Communication. Forms of Busimess Communication.
Channels of Communication.

Unit-1: - Fffecove Commumeation Skills and - Barriers and - Gateways o P lective
Commumcation, Emergimg issues i Busiess Communication,

Unit-11E: - Stvle of Business Weting Business Fetters, Memos and Applications, Report
Writing: Commumcation Skills: Negotiation SKills, Presentation Skills, Interview skills. Group
Discussion,

Unit-1V: Language Skills: Distening. Speaking. Readimg, and Writing. Business Fuquettes.,
Legal aspects of Busimess Communication

Unit-V:  Organizational Communication: Components of° Organtzation Communication.,
Internal and Fxternal communication i Organization, and Communication Structure in an
Organization. Ethics and Busimess Commumcation: Communication deliveny in virtual cra,

Suggested Readings:

Sinha, KoK Busimess Communication. Galgotia Publishing Company

Pradhan. Homar. ctal: Business Commumication. Himalaya Pubhishing House,

Paul. Rajendraand Korthalli, 1S, Business Commmmication. Sultan Chand and Sons,
Murphy, Hlerta A Thildebrandt, Herbert Wooand 1 homas, Jane P, Effective Business
Comnnmicationis MeGraw-1h1 Publishing Co. !
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T\l" - . -4 -
AD-106: Indian I',cmmmy and Business Environment

Maximum Marks. 100

[-xternal Marks: 70

Internal Marks: 30

. Time: 3 Hours

Note: The Paper-Setier shall set ('fl’l_'('"_(illc..‘;i_
Mo two parts, Part “A°

svilabus

comprise

tions in all and the question paper shall be divided
. \ shall comprise five short answer type questions from the whole of the
carrying - tour  marks each. which shall be
. fen questions (two questions from cach unit) carrying
will be required to attemplt five -

compulsory. Part ‘B’ shall
ten marks cach. The student
questions sclecting one question [rom each unit.

Objective: The course aim is (o provide students with a comprehensive understanding of the
business environment in India.

Students will gain insights into the dynamics and challenges of
the Indian business landscape.

Course Contents

Unit-1: Business Environment: Mcaning and Nature. In-depth analysis of various micro and
macro environmental factors affecting firm.

Unit-11: Policies and Acts Influencing Business in India: Industrial Policy. Monctary and
Fiscal Policy. EXIM Policy. Competition Act. I'DI Policy. FEMA and money laundering.
Unit-TI: International Economic Linkage: WTO and its impact on Indian Business. Prominent
I-conomice Groupings and their relevance.

Unit-IV: Public Scctor and MSME Sector of India: Public Sector in India - Rationale.
Performance and Reforms, Public- Private: Partnership, Small and Medium Enterprises:
Significance, Problems and Government Support.

Unit-V: Current State of Business Environment in India: Economic reforms and the labour
reforms. DL Trends and currency flows. Goods and services legislations. NPAs and
SARFEASI Act. Emerging Sectors in Indian Economy.

Suggested Readings:

1. Sundram. KPM. Daut. G and Mahajan. A: Indian Economy. S Chand.

2. Misra. S.K and Pun, V.K: Indian Economy. Himalaya Publisher.

3. Worthington. Tand Britton. C: The Business Environment. Prentice Hall.

4. Cherunillam. F: A Cowrse Book on Businesy Environment. Himalya Publishers.

5. Danicel. 1D and Radcbangh, LH: hiternational Business. J\leisan-\h’cs\uy Puhli\'hing
Company. \

0. Aswathapa. K. Business Environment. Fxcel Books. 17

7. Bedi. SK: Business Environment. Fxcel Books. -
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MBAD-201: Human Resource M

anagement

Maximum Marks: 100

Fxternal Marks: 70

Internal Marks: 30

= — Fime: 3 Hours
?\’olc: The Paper-Setter shall set eleven questions in all and the question paper shall be divided
MY WO parts. Part ‘A” shall comprise five short answer type questions from the whole of the
syllabus carrying  four marks cach, which shall be compulsory. Part ‘B’ shall

comprise fen questions (two questions from cach unit) carrying ten marks cach. The student

cting one question [rom cach unit.

will be required 1o attlemplt five questions sele

Objective: The course aim is to provide stude
business environment in India. Students w
the Indian business landscape.

nts with a comprehensive understanding of the
ill gain insights into the dynamics and challenges of

Course Contents

Unit-I: Human Resource Management- Concept. Scope and Functions of TIRM: Evolution of
HRM. HR Philosophy. 1R Policies: Theoretical Perspectives: TIR Models: HR Challenges in
a changing business environment.

Unit-11: Human Resource Planning and Forecasting: Job Analysis: Recruitment, Selection and
Retention of human resources: Placement. Induction and Socialisation; [L.carning, I'raining and
Development. Performance Appraisal: Performance Management and Potential Appraisal.

Unit-III: Carcer Management: Job Fvaluation: Compensation Management. Rewards and
Recogmtion Programs. Employee Separations Practices: Industrial Relations and I_'rudc
Unions: Industrial Dispute/Conflict Resolution and Grrievance Management: Occupational
Safety and Health: HR Fthics.

Unit-T'V: Talent Management, E-HRM: High Performance Work Systems: High Performance
HR Practices: HR Analytics: HRIS. Competeney Based HRM: Six Sigma in HR:

Fmployce
Counselling. Assessment Centers. Virtual Workspaces.

Unit-V: Employee Engagement: Measurement of HR Function: HR Mc¢
HR Scorecard: Social Media and HR: HR Issucs in Mergers and Acquisi
Scector.

trics. HR Accounting.
tions: HRM in Service

Suggesting Readings:

I Dessler and Varakkey: Human Resource
2. K. Aswathapa: Human Resource Manag
New Delhi.,

Sanghi. S, Human Resource Management. Macmil
Aggarwala. Tanuja Strategic HRM. Oxford Univer
-'\I'Ili’-&ll‘nll]_', Michael Handbaook of IHHRA Praciice.
6. P Jyothi. Human Resource Manageme
7. V.S.P. Rao. Human Resource Muanage

Management. Pearson Education,
ement: Text and Cases. Tata McGraw Hill,

R

an India Publication,
sity Press.

Kogan Page.

. Oxtord University Press,

ment. Himalaya Publication House.
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MBAD-202.
TBAD-202: Computer Applications in Management

Maximum Marks: 100
Lxternal Marks: 50
Practical Marks: 50
e Time 3 Hours
Note: The Pianai Qaita i ' e

N . ; prisc five short answer type questions from the whole of the
" ”"‘hl_"“ carrying - three  marks each, which shall  be compulsory. Part ‘B’ shall
Lomprisc fen questions (fwo questions from each unit) carrying seven marks cach. The student

will e required to attempt five questions selecting one question from each unit.

Objective: The objectives of this course is 1o include developing an appreciation of different
software and hardware systems available in the mdustry among the students and build up the
experience of computer usage in business organizations with specific reference to commercial
data processing systems.

Course Contents

Unit-I: Computers; An introduction: Computes in business; Elements of computer system
set-up: Indian computing environment: components of a computer system Computer
languages.

Unit-T1: Number system PC Software Packages - An Introduction - Disk Operating System
and Windows: Introduction to Word Processor. Introduction to a spreadsheet software.

Unit-TII: Creation of spreadshect applications. Range. Formulas. Functions. Data Base
Functions in spreadsheet. Graphics on Spreadsheet.

Unit-1V: Data Files- Types/Organization: Master & Transaction File: Relevance of Data
Base Management: Systems and Integration of’ Applications: Basics of Data Processing: Data

Hierarchy & Data File Structures,

Unit-V: Newwork Fundamentals. Analog and Digital Signals. Band width. Network
Fopology. Network Applications.

Suggested Readings:

1. Gill, NS.: Computer Network Krishna Publishing House. New Delhi

2. V.Raja Reman Fundamentals of Computers. PHI, New Delhi.

3 White! Data Communications and Computer Network, Thomson Learning, Bombay.
4. B.Ranu: Computer Fundamentals, New Age Ldi -
:

L.con & Leon: Introduction to Computerrs, Vikas Publishing House. New Delhi.

6. Douglas. I Corner Computer Network and Internet, Pearson Education,

/
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MBAD-203: Marketing Management

Warasnun ean: W
Friernd Wate M
e Mats ™

Jame 3 My
Note: The Paper-Setter shall set eleven questions in all and the question paper sl ;; .;T;;;;
nto two parts. Part “A” shall comprise five short answer type questions from e wiie of fe
svllabus - carrying  four marks  cach, which shall be compulsors . Part  “B sl
comprise fen questions (two questions from each unit) carrying ten marks cach The sudenr
will be required to attempt five questions selecting one question from each wt

Objective: The purpose of this course is to develop an understanding of the snderfvme
concepts. strategies and issues involved in the marketing of products and services.

Course Contents

Unit-1: Marketing: Meaning. Nature. Scope. Core Marketing Concepis. Corporate Onentation
toward the marketplace. The dynamic marketing Environment. Fthical 1ssuc in marketung.

Unit-11: STP (Segmentation, Targeting and Positioning). Product Decisions: Concept. Types.
Level. Product Development and Life cycle. Pricing Decisions: Pricing Method. Pricing
Strategy. Factors affecting New Product Price determination.

Unit-I11: Integrated Marketing Communication: Concept. Promotion-Mix: Advertising. sales
promation. public rélations. personal selling and direct marketing. Channels of distributions:
Concept. functions. channel management decisions. Channel Insutution.

Unit-1V: Marketing Research: meaning, scope, process and techniques: Consumer Behaviour:
meaning. importance. Buying Decision Process. factors affecting consumer buying behaviour.
Customer Relationship Management: Role of CRM. Process. Architectural element of CRM

Unit-V: New development in Marketing:  Green Marketing,  Sustaiable Marketing.
Relationship Marketing, Ambush Marketing, Digital Marketing. Reasons for and benefits of
going international: entry strategies in International Marketing.

Suggested Readings:

Etzel. M. 1. Bruce. 1. W._ Stanton, W. 1. & Pandit. A. Marketing. Tata McGraw-Hill.
Kotler. P.and Armstrong. G. Principles of Marketing. Pearson,

Kotler. P., Keller. K.. Koshy. L.. & Jha. M. \ larketing Management: 4 South 4
Perspective. Pearson.

4. Ramaswamy. V. S. and Namakumari. S. Marketing Management: Global perspective
Indian contexr. Macmillan

v Pd —

sian

Saxena, R Marketing Management. Tata MeGraw Hill
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VIBAD-204: Financial Managementd

Maximum Mutks 104
Pixternml Murks 74
Internanl Mutks 4

Fime: 3 Hours

ot The P iper-Setter shall set eleven questions in all and the question paper shall be divided
ot parts. Part *A° shall comprise five short answer type questions from the whole of the
Wllabus  carming  four marks cach. which shall be compulsory. Part ‘B’ shall
Comprise fen questions (wo questions from each unit) carrying ten marks cach. The student
will be required to atiempt five questions selecting one question from cach unit.

Objective: The purpose of this course is 10 acquaint the students with the broad framework of
tinancial decision-making in a business unit.

Course Contents

Unit-1: Introduction to financial management- scope. functions of finance, financial goals.
acency problems: managers’ versus sharcholders” goals; time value of money, sources of
finance.

Unit-111: Imvestment decisions- nature. importance and types of investment decisions:
difficulties in determining cash flows. investment evaluation criteria-net present value. internal
rate of retumn. profitability index. payback (including discounted payback). accounting rate of

retum

U nit-11: Cost of capital- meaning, significance. and determining components of cost of capital:
calculation of capital-debt, preference capital, equity capital and weighted average cost of
capital

Unit-IV: | mancial and operating leverage- meaning and measures of financial leverage and
operating leverage. capital structure- theories ol capital structure,  practical aspects in
determiming capital structure and optimum capital structure,

Unit-V: Dividend theory and policy- factors determining dividend policy, objective of
dividend policy. forms of dividend theories ol dividend? working capital management- working
capital policies. risk-return trade-off, cash management, receivables management.

Suggested Readings:

1 Hamton. John: Financial Decision-Making. Englewood Chifs, New Jersey, Prentice

Hall Inc.

20 Khan, MY . and Jam. P.K .. Financial Management, McGraw Hill,

3. Prasanna Chandra: Financial Management. McGraw Hill.

4. Pandev. LML Financral Management. Vikas Publication House.

5. Van Home, James C.o Financral Management and Policy. New Delhi, Prentice Hall of

India.

6. Winger, Bemard and Mohan. Nancy: Principles of Financial Management. New
York. Macmillan Publishing Company.

7. Kishore, Ravi M.: Financial Management. Taxmann Publishers, New Delhi.

Sanenes V/f_'{[
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MBAD-205: Business Research Methods

Maximum Marks: 100
External Marks: 70
Internal Marks: 30

e - Time: 3 Hours
Note: The Paper-Sette

r shall set eleven questions in all and th;q_ucslic_r;;ﬁur_s:};all be divided
mto two parts. Part ‘A’ shall comprise five short answer lype questions from the whole of the
S\ ||'d|'.\l.l.\' carrying  four marks each, which shall be compulsory. Part *B’ shall
comprise fen questions (two questions from each unit) carrying ten marks cach. The student
will be required to attempt five questions selecting one question from each unit.

Objective: The objective of this course is to acquaint the

students with coneepts and basics of
rescarch methodology.

Course Contents

Unit-1: Introduction to Research Methodology: Rescarch-Meaning, Nature. Scope. need and
Managerial value of Business Research; Concepts in Research: Variables. Qualitative and
Quantitative  Research, Process of Research, Research Proposal.

Unit-TT: Research Design- Concept and Types- Exploratory. Descriptive. Experimental
Research  Design: Sampling  Design: Techniques. Factors influencing Sample Size.
Measurement Scales- Concept. Types of Measurement Scales, Scaling techniques.

Unit-TTl: Method of Data Collection- Questionnaire/Schedule: questionnaire Designing.
Interview and Observational Methods: Data analysis and Interpretation, Data Editing. Coding
and Tabulation.

Unit-1V: Hypothesis: Meaning. Nature, Significance. Types of Hypothesis, Hypothesis
lesting- an Overview ol Parametnic and Non-Parametric tests (Z test. T- Test. Chi square test,
M;um‘\\f’hilnc_\' test. Kruskal-Wallis H- Test). Use of Statistical Toels such as Correlation,
Regression.

Unit-V: Advance Techniques of Data Analysis: Factor analysis. Conjoint Analysis. Cluster
Analysis & Multidimensional Scaling. Report Writing- purpose. steps and format of research
report, I'ssentials of a Good Report, Ethics in Research. Plagiarism.

Suggested Readings:

1. Malhotra. Naresh K. Marketing Research: An Applied Orientation. Pearson.

2. Cooper., Schindler and Sharma: Business Research Methods. Tata McGraw Hill.

3. Boyd & Westlall. Marketing Research. Prentice Hall,

4. Kothari. C.R. Research Methodology. New Age International Publishers.

5. Shckharan & Uma. Business Research Methods: A Skill-Building Approach. John
Willy.

6. Creswell, John W. Research Design: Qualitative & Quantitative Methods. John Willy.

-

Sandhi and Chawla. Research Methodology: Concepts and Cases. Vikas Public tions.
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MBAD-206: Production and Operations Management

Maximum Marks: 100
External Marks: 70
Internal Marks: 30

Time: 3 Hours

Nate: |he Paper-Setter shall set eler

'en questions in all and the question paper shall be divided
mito two parts. Part *A” shall comprise five short answer type questions from the whole of the
svilabus - carrving  four marks cach, which shall be compulsory. Part ‘B’ shall
Lomprise fen questions (two questions from cach unit) carrying ten marks each. The student
will be required to attempt five questions selecting one question from each unit.

Objective: The course is designed to acquaint the students with decision making in planning.
scheduling and control of production and operations functions in both manufacturing and
services: Productivity improvement in operation through layout engineenng and qualiny
management ete.: Effective and effective and efficient flow, replenishment. and control of
materials with reference to both manufacturing and services organization.

Course Contents

Unit-I: Nature and Scope of Production and Operations Management: Types of production
systems: Project. Job. Baich & Mass production systems: Facility Location- Importance.
Factors in Location Analysis, Location Analysis Technmiques.

Unit-11: Facility Layout - Objectives. Advantages. Basic Types of Layouts; Material Handling:
Principles and Equipments: Line Balancing: Production Planning & Control (PPC) - Concepts.
Objectives. Functions: Capacity Planning.

Unit-T111: Product Planning and Selection: Process Planning: Aggregate Planning and Master
Production Scheduling. Maintenance Management. Work Study: Method Study and Work
Mecasurement.

Unit-IV: Matenal Management: An Overview  of Material  Management:  Inventory
Management - objectives. factors, process and inventory control techniques.

Unit-V: Just-in Time (JIT): Purchase Management: Stores Management; Quality Assurance:
Acceptance Sampling, Statistical Quality Control, Total Quality Management: 1SO-9000.
Suggested Readings:

1. Admn. E. L. and Ebert. R, ). Production and Operations Management. Prentice Hall of

India.

2 Chary. S N roduction and Operations Management. Tata McGraw Hill.

Ashwathapa. Production and Operations Management Himalaya Publishing House.

Dobler, Conald W and Lee, Lamar: Purchasing and Materials Management. McGraw
Hhll.

Chunawalla and Patel: Production and Operations Management. Himalaya Publishing
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